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NEW GLOBAL BOOK “ASIAN BRAND STRATEGY” WRITTEN BY BRAND STRATEGIST MARTIN ROLL ILLUSTRATES THE PARADIGM SHIFT ASIAN BRANDS NEED TO UNDERTAKE TO UNLEASH THEIR POTENTIAL
BRANDING WILL MOVE UP THE BOARDROOM AGENDA AND BECOME ONE OF THE MOST PROMINENT DRIVERS OF SHAREHOLDER VALUE IN ASIA PACIFIC
SINGAPORE, 6 OCTOBER 2005 – Leading business publisher Palgrave Macmillan launches the new global business book “Asian Brand Strategy” in more than 60 countries. Asian Brand Strategy is written by Martin Roll, an experienced international branding strategist and a senior advisor to corporate boards and top-management teams in Fortune 500 companies.
“Towards 2020, a rapid changing landscape will emerge in Asia where the opportunities for Asian companies to benefit from branding efforts will be larger than ever before. The growing emphasis on shareholder value and brand strategy to drive value will move up the boardroom agenda and become one of the most prominent drivers of value in Asia Pacific”, said Martin Roll.

Asian Brand Strategy offers insights, knowledge and perspectives on Asian brands and branding as a strategic tool and provides a comprehensive framework for understanding Asian branding strategies and Asian brands, including success stories and challenges for future growth and strengths. The target readers are Asian and Western business leaders as well as anyone interested in the most fast-paced region of the world.
The book includes theoretical frameworks and models and up-to-date case studies on multiple Asian brands illustrating their strong boardroom commitment to branding as a key strategy to drive competitiveness and shareholder value. 
“Mindsets and practices need to change in the Asian boardroom. The book invites a complete shift in the way Asian boardrooms think of branding: from a tactical view to a long-term, strategic perspective, from fragmented marketing activities to totally aligned branding activities, from a vision of branding as the sole responsibility of marketing managers to branding as the most essential function of the firm led by the boardroom”, said Roll.
The book has cases on brands such as Singapore Airlines, Shiseido, Samsung, Amanresorts, Giordano, Jet Airways, Jim Thompson, Banyan Tree Resorts, Li Ning, BritishIndia, SK-II, Star Cruises, Yue Sai Kan, Trung Ngyen and many other Asian brands.

About Martin Roll
Martin Roll is CEO of VentureRepublic, the leading strategic advisory firm on branding. He delivers the combined value of an experienced international branding strategist and a senior advisor to corporate boards and top-management teams in Fortune 500 companies. He brings more than 15 years of management experience from the international advertising and branding industry, and is a renowned keynote speaker at global conferences. Martin Roll is a frequent guest lecturer at INSEAD and a Visiting Professor at CEIBS in Shanghai. He is Singapore-based.
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Martin Roll will be available for media interviews. Press briefings will be held across Asian countries during autumn/winter 2005.
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